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Introduction

In collaboration with Leger and the Canadian Global Cities Council (CGCC), a coalition of CEOs of nine of Canada's largest
urban Chambers of Commerce and Boards of Trade, the Winnipeg Chamber of Commerce conducted a federal election
survey of its members to create a clear picture of what its members want to see from Canada's next government. The
federal election survey includes the public and business community views on key election issues.

This report provides the key findings from a survey of 500 citizens in Winnipeg and 681 members of the Winnipeg chamber,
conducted between August 19 and August 30, 2021, using Leger’s online panel for the general population data and an
open link sent to the Chamber membership for the business data.

Weighting has been employed to ensure that the general population sample composition accurately reflects the adult
population of the region, as per the latest Census Data. No margin of error can be associated with a non-probability
sample (i.e. a web panel in this case). For comparative purposes, though, a probability sample of 500 respondents as is
the case with the general population data would have a margin of error of [+4.4%], 19 times out of 20.

Key Findings
MOST IMPORTANT ISSUES

e Despite the dominating nature of the COVID-19 pandemic, housing affordability and climate change are the
most important issues that will influence how Winnipeg’s general population votes in the upcoming Federal
Election — with 34% mentioning at least one of those two issues. However, the pandemic is still very much on
voters’ minds — 33% of Winnipeggers mentioned economic recovery from the pandemic and 31% mentioned the
public health response to the pandemic.

e For a plurality of Winnipeg businesses, economic recovery from COVID-19 and the public health response to
COVID-19 garnered the most mentions with 18% and 17% respectively. This suggests that businesses are hoping
for a government that can help usher in a return to pre-pandemic levels of economic activity.

e Indigenous issues, which have been prominent of late, were mentioned 15% of times by the general population
and 11% among business.

e Childcare, a policy debate that each of the major parties has engaged in on the campaign trail, ranks relatively
low for both businesses and the general population —at 7% of mentions for both samples.



What are the most important issues that will influence how you vote in the Federal Election on September

20th, 2021?

Affordability/Cost of Living 34%
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- : 34%
Environment/Climate Change 13%
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Economy/ Economic Recovery from COVID-19

17%

COVID-19 public health response 31%
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COVID RESPONSE

Regarding COVID-19 business challenges, over a quarter of Winnipeg’s businesses mentioned labour issues such
as recruitment and retention of employees, as well as a decrease in customers or sales. Impacts in international
supply chains, and costs associated with health protocols also ranked relatively high.

75% of Winnipeg’s businesses are concerned about government COVID-19 supports coming to an end while 45%
of the general population feels the same. 41% of those businesses are very concerned, while just 16% of the
general population matches that intensity. Nearly half of the general population is not concerned about those
supports coming to an end,

Support for proof of vaccination to enter certain businesses is notably high among both Winnipeg’s businesses
and general population — over 8 in 10 of both businesses and the general population are supportive of this.

68% of the general population feels the primary benefit of certifying COVID-19 safety is avoiding future
lockdowns, while 64% of businesses feel its ensuring safety and health in the workplace.

What are the key challenges your business is facing as a result of COVID-19?

Labour issues (recruitment and retention of employees, etc.) _ 26%

Slowdown in international supply chains (delays in imports and

Impact of closed borders on people and goods movement (e.g.
delays in international supply chain, imports and exports, etc.)

Cost associated with health protocols (masks, sanitization, etc.)

Decrease in customers or sales 26%

24%

exports, lost containers, etc.)

24%

23%

Increase in costs of materials and human capital 22%

Increased level of debt and/or lower levels of liquidities 20%

Difficulty covering fixed costs (rent, etc.) 19%

My business didn’t experience challenges specific to COVID-19 - 3%
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To what degree are you concerned or not concerned about the Federal government COVID-19 assistance
programs coming to an end?

CONCERNED (NET) 47% 259
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0,
Very concerned 16%

|

41%

31%
S hat d
omewhat concerne 34%

0,
NOT CONCERNED (NET) 48%

22%

25%
Not d
ot very concerne 15%

0,
Not at all concerned 23%

|

7%

5%

Unsure
3%
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With the threat of a fourth wave of COVID-19 in the fall, how supportive would you be of a system that
requires Canadians to show proof of vaccination to access certain businesses or services, with exemptions
and accommodations for those who cannot be vaccinated?

81%

SUPPORTIVE (NET) 1%

63%

Very supportive
Y supp 50%

0,
Somewhat supportive 18%

31%

0,
Neutral 5%

13%

OPPOSED (NET) 10%

6%

4%
4%

7%

Mostly opposed

Very opposed

i

1%
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What would you see as the primary benefits of a system of certifying COVID safety?

()
Avoiding widespread lockdowns/stay at home orders “ 68%
(]
0,
Ensure the safety and health of workers in the workplace m 64%
0
Giving consumers confidence to participate in economic _ 54%
activities (e.g. dine indoors, attend concerts, etc.) 42%
Safely operating sporting events, concerts, nightclubs,and m
other higher risk venues 36%
A . 23%
R t t It |
esuming international trave - 26%

Ensure the health and safety of people / those | 1%
immunocompromised / children 0%

2%
Other 1%

7%

None of the above — opposed to a system of COVID safet 1%
(o]
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ECONOMY

e While a significant portion of Winnipeg’s general population remains unsure if the Canadian economic recovery
is on the right track or wrong track, 62% of businesses feel it is on the right track.

e While roughly 2 in 10 businesses and 2 in 10 of Winnipeggers are not concerned about the additional debt
they’ve taken on during the pandemic, nearly half of the general population is concerned and, notably, 72% of
businesses are concerned. 38% of those businesses are very concerned compared to 20% of the general
population, illustrating the elevated sense of financial stress businesses have been feeling.

e Concern about the rising cost of goods is notably high among both businesses and the general population — 79%
and 90% respectively are concerned. Over half of the general population is very concerned, while 20% of
businesses are not concerned.

e Around 8 in 10 of both businesses and the general population are concerned about the tax burden increasing in
light of the federal debt situation.

e Just 16% of the general population feels their standard of living will improve over the next five years, while over
a third (34%) say it will worsen.
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Do you believe the Canadian economic recovery is on the right track or wrong track?

: 40%
Right track 62%

Wrong track 19%

24%

Unsure 41%

14%
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To what degree are you concerned or not about the additional debt you/your businesses took on in
response to the pandemic?

CONCERNED (NET) A47%

72%

0,
Very concerned 20%

38%

()
Somewhat concerned 27%

34%

23%

NOT CONCERNED (NET) 22%
(]

17%

Not very concerned
v 16%

6%

Not at all concerned
6%

Did not take on
additional debt 7%

31%

|
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To what degree are you concerned about the rising cost of goods?

CONCERNED (NET)

Very concerned

Somewhat concerned

NOT CONCERNED (NET)

Not very concerned

Not at all concerned

Unsure

90%

79%
52%

43%

39%
36%

7%

I'

20%
6%

[

16%

%
3%

.

3%
2%
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To what degree are you concerned about the tax burden increasing in light of increased federal debt?

CONCERNED (NET)

Very concerned

Somewhat concerned

NOT CONCERNED (NET)

Not very concerned

Not at all concerned

Unsure

82%
83%

45%
37%
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How confident are you about your own/your business’s financial security over the next year?

14%

It will improve
P 41%

0,
It will stay the same 53%

38%

It will worsen 18%
12%

| don’t know 15%

9%
B Gen Pop MW Business
How do you anticipate your standard of living will change over the next five years?

Standard of living will 16%
improve

41%

Standard of living will 35%
stay the same

37%

Standard of living will 34%

worsen 15%

0,
Unsure 15%

7%
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ENVIRONMENT

e Roughly half of both businesses and the general population would like to see more focus on climate change -
47% and 56% respectively. Nearly 4 in 10 businesses are okay with seeing the same amount of focus

e Just over 50% of the general population and businesses are aligned on their desire to see more supports
provided to businesses and local clean technologies to address climate change

e Just under 50% of the general population and businesses are also closely aligned on their desire to see more
support of local low carbon innovation.

e Overall, roughly half of businesses and the general population are inclined to see more measures taken to fight
climate change overall.



Would you like to see more focus, about the same or less focus on...

...climate change?

Gen Pop Business

v Q"

m More focus ® Same focus m Less focus = Unsure = More focus = Same focus m Less focus = Unsure

... supports provided to businesses and local clean technologies to address climate change?

Gen Pop Business

&

m More focus ®m Same focus m Less focus ®= Unsure m More focus ® Same focus m Less focus = Unsure

... supporting local low carbon innovation?

Gen Pop Business

s g

28%

= More focus ® Same focus m Less focus = Unsure = More focus = Same focus m Less focus = Unsure
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AFFORDABILITY AND WORKFORCE

e Nearly 6 in 10 of Winnipeg's general population want to see more focus on addressing housing affordability —
nearly half of businesses feel the same.

e Over 7in 10 of Winnipeg’s businesses have had trouble recruiting or retaining employees due to affordability
issues, while over 6 in 10 of businesses have also had trouble hiring due to the COVID-19 pandemic.

e 10% of Winnipeg’s businesses feel changes in Canada’s regulatory environment have worsened our ability to
attract investment or do business — nearly half believe this has improved.

Would you like to see more focus, about the same or less focus on...

...addressing housing affordability?

Gen Pop Business

P

m More focus ® Same focus m Less focus = Unsure, m More focus = Same focus m Less focus = Unsure

Have you recently moved or are you considering leaving/moving due to the cost of housing?

No

75%
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Has your business’s ability to recruit or retain employees been affected by affordability issues?

Yes 71%

No 18%

Unsure 10%

Has your business experienced difficulties recruiting/hiring employees since the onset of the pandemic?

Yes 64%

No 21%

.\.|

Unsure 6

Does not apply 9%

Compared to other jurisdictions, how have changes in Canada’s regulatory environment over the past two
years impacted our ability to attract investment or do business?

Improved 43%

Stayed the same 38%

Worsened 10%

Unsure 10%
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Would you like to see the next Federal Government:

Increase the capacity of trade-enabling infrastructure (i.e., investments in rail,... B sAZS 18% 65%
Support the tourism industry | ilie4 23% 64%
Increase support for small and medium businesses in exploring new trade...
Increase efforts to improve credential recognition for highly skilled immigrants 15% 20% 65%
Do more to address the rapid technological transformation (such as the...
Do more to address aging demographics 16% 19% 65%
Do more to address changing geopolitical challenges 21% 19% 59%
Support businesses and workers to adopt and adapt to automation, artificial... Ly 20% 66%
Commit funding to the redevelopment of Portage Place 22% 33% 45%

E Unsure ENo HYes

INFRASTRUCTURE

e When asked about local infrastructure, affordable housing remains the strongest pain point among the general
population, as it has throughout the current election campaign. Education facilities and public transit also rank
highly, suggesting these issues stand top-of-mind for Winnipeg voters.

e Businesses share the affordable housing and education facilities pain points with the general population but
worry about freight rail transportation and ports more than the general population does.
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As we emerge from the pandemic, what are the key infrastructure pain points in your region?

Public Transit 45%

Highways 36%

Freight rail

transportation 26%
Broadband
roadband access 25%

(o)
Ports 2%

h

15%

Affordable Housing 68%

34%

Education facilities 46%

34%

Other 10%

1

1%
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IMMIGRATION

e Slightly less than half of businesses and the general population are aligned in their belief of maintaining the
current level of immigration — while 31% of businesses think it should be increased compared to only 16%
among the general population.

e 50% of businesses want the federal government to increase efforts to attract highly skilled immigrants to
Canada, while 38% of the general population feels comfortable maintaining the current approach.

Do you believe the next Federal government should:

Increase the rate of 16%
immigration

31%

Maintain the current
level of immigration

46%
47%

Reduce the rate of
immigration to Canada 16%

26%

13%
Unsure 6% °

B Gen Pop HBusiness
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Do you think the Federal Government should increase or decrease efforts in attracting and bringing highly
skilled immigrants to Canada to address workforce needs?

Increase efforts to 38%
attract highly skilled... 50%

Maintain current 38%
approach 36%
Reduce efforts to attract 11%
highly skilled immigrants 9%
Unsure 13%
5%
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INDIGENOUS RELATIONS

e Businesses are split on putting more focus on Indigenous reconciliation or maintaining the same focus.
e Aclear plurality of the general population wants to see more focus on Indigenous reconciliation.

Would you like to see the next Federal Government focus more/about the same/less on Indigenous
reconciliation?

Gen Pop Business

O O

= More focus ®= Same focus m Less focus = Unsure, m More focus = Same focus m Less focus = Unsure
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DEMOGRAPHICS

Are you a business owner or senior manager?

<

m Yes, Business Manager = Yes, Senior Manager = No

What industry does your business/organization operate in?

Accommodation and food services I 7%
Administrative and support, [N 5%
Waste management and remediation services NN 6%
Agriculture, forestry, fishing and hunting I 10%
Arts, entertainment and recreation [ 10%
Construction | —— 9%
Educational services NN 6%
Finance and insurance I 7%
Health care and social assistance I 2%
Information and cultural industries NN 5%
Legal Services NN 2%
Management of companies and enterprises I 3%
Manufacturing NN 4%
Mining, quarrying, and oil and gas extraction [ 2%
Non-profit [N 4%
Other services (except public administration) I 3%
Professional, scientific and technical services NN 6%
Public administration [ 1%
Real estate and rental and leasing I 1%
Retail trade NN 2%
Transportation and warehousing NN 1%
Utilities I 1%
Wholesale trade M 0%
Other:____(please specify) H 0%



I would describe my ethnic or cultural background as (select all that apply):

Arab

Black (e.g. African, Haitian, Jamaican)

Chinese

Filipino

Indigenous (First Nations, Métis, Inuit)
Japanese

Korean

Latin American

South Asian (e.g. East Indian, Pakistani, Punjabi)
Southeast Asian (e.g. Indonesian, Vietnamese)
West Asian (e.g. Afghan, Iranian)

White (Caucasian)

Prefer not to answer

| do not identify with any of these options

0%
Hl 5%
B 4%
B %
l 5%
0%

0%

I 1%
Bl s%
I 1%
0%

Leger

I — 1%

H 3%

.l 3%

Which of these broad ranges best describes your total annual household income before taxes?

Less than $60,000

$60,000 to less than $80,000

$80,000 to less than $100,000 or

$100,000 or more

Prefer not to answer

13%

17%

12%

26%

32%
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What is the highest level of school/education that you have completed?

High school or less 16%

Vocational or technical school 12%

University 52%

Postgraduate studies 19%

Prefer not to answer I 1%



